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Impact of Product Packaging on Consumers Buying Behavior: behind the buying intentions of consumers towards
FMCG products. â€œEffects of P ackaging design on consumer expectations of food product healthinessâ€•.

Like this, a company should be more focused while choosing a packaging color which will effect on product
for a long term and will also have influence on the buying behavior of the consumers. Borin, N. Research
shows that for verbal stimuli recall is better when the copy is on the right-hand side of the package, and better
for non-verbal stimuli when it is on the left-hand side. The importance of packaging attributes: aconjoint
analysis approach, European Journal of Marketing, Vol. So as a marketer, color consideration should be the
part of their marketing strategies and by keeping in mind the color consideration according to people
perception in different culture, colors of a particular logo, package or product design should be done after a
thorough understanding of color association according to culture. This research also identified the relationship
between the dependent and independent variables. Section 2 consists of two chapters that constitute literature
of this study and Different variables involved, respectively. Error of the Estimate 1. Population The population
of my sample is from Karachi, Pakistan. In order to collect data to find out the role of 38 Journal of Marketing
and Consumer Research www. Mostly they show themselves as a very classy group of the society so if the
packaging of any product will be designed according to mind set and demands of the people so it change the
behavior or purchasing and increase the revenue. Color plays an important role in the marketing of a product.
The objective of the research study will be focused on: To know consumer awareness about packaging. Values
of standard deviation, minimum and maximum show the dispersion of values from its mean. FMCG may also
include pharmaceuticals, consumer packaged food products and drinks. Deliya, M. Research Design Universe
of the study: Whole population of Ghaziabad city who visit mom-pop stores retail outlets like Big Bazaar,
Subhiksha, moreâ€¦ Sampling Design: Sample Size : Sample size of 50 Customers Sampling Technique : As
no sampling frame of the population was available, samples for the study were chosen by using random
sampling due to its time and cost feasibility. We are using probability sampling technique in which we use
convenience sampling. So we can say that the hypothesis is accepted. Disagree 3. However packaging is
criticized largely from the environmental point of view, because many researchers think that packaging is
depleting natural resources, as certain form of packages are health hazards, and there is a significant problem
of disposing of these packages. Innovation in a product measure some important factors for rising potency and
effectiveness. The various functions of packaging can be divided into three main types: Primary, secondary
and tertiary additional Functions. So packaging is used as an important marketing tool. In context of above
description, this study is basically consists of observations, surveys and interview from the consumers not only
to determine how packaging of existing FMCG food products contain, preserve, and communicate the buyer,
but the new food products too, because the variables for selecting the existing food products are different from
the variables for selecting the new FMCG food products, secondly to know the importance of packaging on
their buying decision process both for existing and new products, how they get influence, and how a good
quality and attractive packaging convince them to buy particular FMCG food products. As confusion can
affect consumer decision quality, So Mitchell and Papavassiloiu 8 , suggests that consumer confusion of
information overload can be reduced by narrowing down their choice sets, because by reducing their choice
alternatives and evaluation attributes decreases the probability that they will be confused by excessive choice
and information overload. The main role of packaging was to ensure the preservation and transportation of
products and even for ease-of-use by the end consumer, but package design was typically left to technicians.
Beside this the research is the partial fulfillment of the requirement for the Degree of Bachelors of Business
Administration and the submission to the Institute of Management Sciences, Peshawar. Introduction Product is
a combination of tangible and intangible goods and services offers to a customer for sale. The color itself
embodied many ideas and is often sufficient in itself to communicate the massage of the image it represents.
Theoretical Framework The theoretical framework of dependent and independent variable can be expressed as
follows: 37 Journal of Marketing and Consumer Research www. Rundh, B. In case of sizes, especially for
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generic products, different sizes of packages may appeal to consumer with different involvement level. This
strategy could also be applied to more experience consumers, because loyal consumers potentially look fewer
brand alternatives. Therefore, consumer began to rely much more heavily on manufactured goods and
processed food items. Research Design There are two types of researches quantitative and qualitative research.
Quantitative research is about asking people for their opinions in a structured way so that you can produce
hard facts and statistics to guide you. Furthermore, marketers began to view packaging as a successful
marketing tool to feat existing product lines by adding new items and to ticker new life into maturing product
line 2. Thomas, Another research of Baik, explained that whenever a company design a high level product
having superior elements and to look a superb impact of labeling on consumers buying behavior so they will
target the upper class. Saeed, R. Enter a. For this research study I have been reading and looking at different
articles and research studies both in libraries as well as through Internet and searching through digital libraries
the literature of the my research study. When designing a packaging, the monetary value to manufacture,
shipment, and display the package must be efficiently calculated.


