
SECONDARY TARGET AUDIENCE PUB

Secondary Target Audience Within the secondary target audience, there are two main groups. The first includes the
middle-aged crowd between the ages of.

I read recently that about half of Manhattan residents live in single-person households. Try to limit your
research to the immediate area. Really imagine what makes your target customer want to eat at your
restaurant. With its casual environment and sporty atmosphere, the Pub II seems to have been created
specifically with the secondary target audience in mind. Offer customers a discount or free drink for filling out
a quick survey. This phenomenon has made Singapore the best place to shop. Begin with a limited timeframe
of one or two weeks. Point 1: Realistically define what type of person is most likely to enjoy what you want to
offer. Whatever the sex, age and income of the persons most likely to eat your food, those persons need to be
living or working in great numbers within a 1 to 3 mile radius of your restaurant. This will allow for a more
laid-back and less busy atmosphere that this segment would prefer to experience the most. Is it densely
populated or more remote? In our primary research we wish to gain extensive insight into how college
students function in their daily lives and what types of GrubHub marketing techniques would be most
successful in reaching them. If your business is in the suburbs, you will likely be serving younger couples and
families. These five steps can get you started in defining an exact target market. Assess whether that particular
demographic works or lives in large enough numbers within 3 miles of your location to support your concept.
The primary sources of revenue in a venue of this type are high volume traffic, coupled with comparably
nominal spending. Starbucks is one of the first food retailers that popularized "light and healthy" alternatives
such as salad or lean sandwich as an options for Singapore's lunch accommodations. This audience still enjoys
the nightlife that most local bars in Normal, such as the Pub II, has to offer on the weekends. During a normal
work week, the typical blue collar workers are looking for a place to get a drink after work or during their
lunch hours. Research the competition Now that you know what types of consumers are in the area, find out
how your competition is relating to them. If you have a strong online presence, you may also find it useful to
do some extra research there. Rotiboy A Malaysian franchise. This may be the most important question you
can answer when designing a restaurant concept. Our localized studies have shown that the average person
will spend three to four hours per weekend in this type of an environment and will spend an average of twenty
to fifty dollars in that time frame. You can tailor your restaurant to a specific demographic before a single
customer ever sets foot on the premises. We recommend using LivePlan as the easiest way to create automatic
financials for your own business plan. The fascination of Asian tourists coming to Singapore has positioned
the city itself as an aspiration to modern life in the region. We need to effectively compete with the widely
held idea that you can't get good service anymore, while maintaining the idea that being out can be a lot of
fun. What are the dominant professions and lifestyles? Our secondary research did uncover a lot of
information on GrubHub itself, the vendors who choose to partner with GrubHub and the consumers who use
the service to place their food orders. Find out how this group decides where to eat. Tori-Q is popular among
local teenagers as it offers fast service to its customers. Nightclubs and other drinking establishments rely
heavily on their primary suppliers. In the area, all major brands of alcoholic beverages are available, in
addition to several regional brands of beer. With this point, you are determining whether or not it is even
possible for your idea of a restaurant to make it in the location you are considering. How long do they stay and
what are the most popular dishes? Pizza Walker Pizza Walker is a joint venture positioned as gourmet pizza
joint in Singapore. The key for any business is differentiation. Evaluate and revise Never just decide on one
target customer and end there. The alcoholic beverages beer, wine, and liquor are the primary sources of
income in this industry.


