
WRITING A POSITIONING STATEMENT MARKETING

Align your marketing strategy with your brand, and use this template to create a positioning statement for your business.

Is it consistent, across all aspects of your brand? The reason to believe is just what it says. Listening to your
customers can inform here, whether through surveys, anecdotes or social listening. After thoughtfully
answering these four questions, you can craft your positioning statement: For [target customers], [company
name] is the [market definition] that delivers [brand promise] because only [company name] is [reason to
believe]. Pay less. Positioning is not something we can create in a vacuumâ€”the act of positioning is a
co-authored experience with the customers. Guidelines for Good Positioning Statements What makes a good
positioning statement? How do they make decisions? For example, Rhino Energy Drink is a canned energy
drink company that provides adventurous millennials with the energy they need to live their busy, active lives.
A tag line is an external statement used in your marketing efforts. This is a statement providing compelling
evidence and reasons why customers in your target market can have confidence in your differentiation claims.
To write your positioning statements, follow these steps: Select the target customer group you want to focus
on. If your company needs logo design help Contact Us today. How to Create a Brand Positioning Statement
There are four essential elements of a best-in-class positioning statement: Target Customer: What is a concise
summary of the attitudinal and demographic description of the target group of customers your brand is
attempting to appeal to and attract? Social listening provides the scale of quantitative research, but with the
added benefit of collecting the voice of the customer. Every industry has its own history, language, context
and imagery that your marketing will be framed by. Given the importance of a brand positioning statement,
writing one is not a process to be taken lightly. Hours, days, and weeks often go into crafting the perfect brand
positioning statement. The brand positioning journey You can simply write your positioning statement in a
brainstorming session, although it may be more useful to develop it as part of a wider journey. Is it difficult to
copy? Start with the positioning statement. Where do you start? Examples: The lowest prices on sporting
goods, The highest quality hats, More peace of mind 3. And, how does your brand better relate to your
audience, in comparison to your competition? Does every touch point look, say, and feel like the brand I want
my customers to perceive? A software company might have the most advanced technology that provides better
functionality. Behind your positioning statement or tagline is your intentionâ€”how you desire your business
to be represented to customers. Erica has developed and reviewed hundreds of strategic plans for public and
private entities across the country and around the world. The frame of reference FOR is the segment or
category in which your company competes. Identify where you need to go Your brand positioning statement
will help define the direction of the company and its marketing. For example, if your business and its brand
are perceived as being solely for an older generation, a brand positioning statement could help you reach
members of a younger demographic if that is your goal.


